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London pupils face public vote for their business ideas
Pupils from 10 different schools and colleges across London are hoping to win big in
one of the UK’s largest young enterprise competitions.
The Big Idea Challenge aims to get young people interested in entrepreneurship,
and the winners will have the chance to develop their ideas with expert mentoring in
partnership with Microsoft, Natwest and Unilever.
The shortlisted teams have come up with 19 different business ideas ranging from
childcare schemes on university campuses to biodegradable greetings cards. Now,
online voting has opened to enable the public to decide who wins.
Members of the public can view the entries on the Big Idea Challenge website where
they can vote for their favourite team.
The Big Idea Challenge is run by the Accelerator, London Metropolitan University’s
business incubator, and the Outreach, Events and Widening Participation team.
Prizes for the schools and colleges students include the chance to win mentorship,
an internship and cash prizes.
Toby Kress, Head of Accelerator, said: "The range of ideas is incredibly broad. We
have everything from a Skill Swap app where people can trade their skills to learn
new things; to upcycled fashion; to a gym tailored for people with disabilities.”
Miranda Gay, a teacher at Hackney Community College, said: “The Big Idea
Challenge is a wonderful opportunity for students from a broad range of subjects to
engage with business ideas. Our students had a great time at the kick off workshop
and are excited about taking their ideas to the next stage of the competition.”
The colleges involved in the final boot camp are; Hackney Community College;
Waltham Forest College; Tower Hamlets College; Newham College; NewVic Sixth
Form College; The College of Haringey, Enfield and North East London; BSix Brooke
House Sixth Form College; Redbridge College; Leyton Sixth Form College and
Norlington School for Boys Sixth Form.
The winner of the Big Idea for schools and colleges will be announced on 28 April at
the Big Idea Challenge awards night.
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About London Metropolitan University
London Met has been providing education to people from all backgrounds since
1848, with the creation of the Metropolitan Evening Classes for Working Men.
Four faculties teach cutting-edge, relevant courses across the arts, sciences,
business, law and humanities. Accelerator – London Met’s specialist business
incubator – helps graduates get their enterprises up and running and was named
among the Top Five ‘Most Active’ accelerators in Europe in 2015, highlighting its
contribution to London’s booming start-up industry.
London Met is home to world-leading academics who regularly give expert comment
to the media. The University scored well in the 2014 Research Excellence
Framework, being ranked 4th in the country for Area Studies and performing strongly
in Education and Social Studies.
The University is strongly focused on employability. In 2015, London Met recorded
its highest ever graduate employment score, with 91.1% of all 2013/14 graduates in
work or further study six months after graduation.
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